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Sponsoring the Garden State Wine Growers Association
(GSWGA) has a rich portfolio of benefits ranging from
inclusion across digital platforms to premier event exposure
and other robust cooperative marketing programs. In
addition, the GSWGA serves as a centralized information
repository, resource, and clearing house for industry
members, and offers a unified voice advocating for issues
important to the entire range of New Jersey winery and
vineyard operations.

Join us in celebrating and supporting New Jersey Wine
Country, and together, we can elevate local wineries,
tourism, and community pride.
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Promote Local Wineries & Vineyards
« Showcase the unique wines, winemakers, and
experiences across New Jersey Wine Country,
highlighting the region as a premier destination for wine
lovers.

Increase Tourism & Business Engagement
« Drive visitation to wineries and surrounding businesses
by positioning New Jersey as a vibrant hub for culinary,
cultural, and leisure experiences.

Foster Community Involvement & Appreciation
« Strengthen community connections by creating
opportunities for residents and visitors alike to engage
with local wineries, learn about winemaking, and
celebrate the region’s agricultural heritage.
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The Garden State Wine Growers Association
(GSWGA) is a non-profit organization of New
Jersey-based wineries, vineyards, and allied
businesses. It serves as a centralized information
repository, resource, and clearing house for industry
members, and offers a unified voice advocating for
issues important to the entire range of New Jersey
winery and vineyard operations. Central to this
mission are efforts toward branding, marketing,
public relations, education, and legislation and
regulation for the furtherance of the vineyard and
wine industries in the Garden State.

New Jersey has four
American Viticultural
Areas (AVAs): Cape May
Peninsula AVA, Central
Delaware Valley AVA,
Outer Coastal Plain AVA,
and Warren Hills AVA.

Vineyards and wineries
may be found in each
AVA; Trail Weekends,
festivals and events are
held year-round
throughout the state.

Photo by Autumn Lake Winery Photo by Laurita Winery
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Photo by Stokelan Winery
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SIGNATURE EVENTS:

Fall Event:

The 3rd annual NJ Wine Expo will take place
on Saturday, November 7, 2026, at Bell
Works in Holmdel, NJ. The NJ Wine Expo
welcomes thousands of wine lovers for a

memorable day of tastings, discovery, and
connection.

Spring Event:

On the wave of success from the NJ Wine
Expo, the NJ wine community is in
development with a 2nd signature event. The
inaugural year is 2026.

INDUSTRY RECOGNITION:

THE JUDGEMENT OF PRINCETON
A defining moment for the NJ Wine community

came from the Judgment of Princeton International
Wine Summit, a landmark blind tasting that placed

New Jersey wines side by side with some of the
world’s most celebrated labels. The summit
bolstered New Jersey wines as equal to or even
better than long-established French and Napa
competitor reds, whites, and blends. That

recognition elevated the reputation of NJ wineries

and reinforced the value of GSWGA'’s mission.

PARTNER EVENTS:

TASTE OF THE GARDEN STATE with
Stockton University during the NJ
League of Municipalities in Atlantic
City annually

WOMEN IN WINE CAUCUS events
focusing on growing the diversity of
the NJ wine community

B2B EVENTS:

GRAPE EXPECTATIONS:
March 12, 2026

Grape Expectations is a full-day educational
event featuring expert lectures in viticulture,
enology, and wine marketing. Designed for
professionals and enthusiasts, the program
offers timely industry insights, pesticide
recertification credits, and multiple tastings
throughout the day.

WINE TECH ROUND TABLES
Held quarterly at wineries across NJ,
Wine Tech Roundtables offer wineries a
chance to get feedback from winemakers
on wines at these more informal
gatherings. Dates and locations to be set
by the 2026 Board of Directors.
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Weekly E-Newsletter: In The Vines

12késubscribers
@newjerseywine |G

1lkifollowers

Facebook Page
16lifollowers

Passort to New Jersey Wine Country App
9kdUsers

newjerseywines.com

149kélotal Visitors
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What’stWine!Worth

New/Jersey?
Wineriesiand
Vineyards $5.64B Vinsyerd
60+ 1500+
Jobs Annual Wages
29,900 $1.84B
Tourist Visits Tourist Expenditures
617, 200 $117.86 M
Total Taxes Eederalllaxes

$1.05B $468.37 B

Wine America 2025 National Economic Impact Study by John Durham and Associates
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Gold Partner - $10,000

Logo placement on GSWGA sponsor webpage

Recognition in select email newsletters

Inclusion in sponsor recognition posts on social media

Logo placement on select event materials

Newsletter feature

Prominent logo placement across major events and promotions
Featured blog on GSWGA website

On-site brand presence at select events

Co-branded promotions or campaigns

Speaking or presentation opportunities at member meetings
Presence in the hospitality suite at the NJ Wine Expo
Exclusive communications with member wineries

Inclusion in press releases to the media from PA to NY

Silver Partner: $5,000

Logo placement on GSWGA sponsor webpage
Recognition in select email newsletters

Inclusion in sponsor recognition posts on social media
Logo placement on select event materials

Newsletter feature

Presence in the hospitality suite at the NJ Wine Expo
Exclusive communications with member wineries
Inclusion in press releases to the media from PA to NY

o e www.newjerseywines.com X m
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Bronze Partner: $2,500
e Logo placement on GSWGA sponsor webpage
» Recognition in one email newsletter
» Recognition LinkedIn post mention - “Thank you.”

In-Kind Partner Up to $1,000
e Logo placement on GSWGA sponsor webpage
« Recognition in one email newsletter
» Recognition LinkedIn post mention - “Thank you.”
« Opportunity to provide branded industry-related items to attendees
at events

Event Sponsorship Opportunities
Sponsors may align with one or more of GSWGA'’s signature programs,
including:

e New Jersey Wine Expo

e Passport Program

e Wine Trail Weekends

« Seasonal promotions and special events

Event Sponsorship Benefits May Include:
« Logo placement on event signage and marketing materials
« On-site activation or brand presence
» Verbal recognition during events
 Direct engagement with attendees

o e www.newjerseywines.com X m
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Join us in supporting the New Jersey wine
community, and together, we can elevate local
wineries, tourism, and your brand.

To learn more about sponsorship opportunities
and to secure your spot, please contact:

« Executive Director

e Devon Perry

« devon@newjerseywines.com

. (856) 761-9986.

Cheers to New Jersey wine!
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THANK YOU!




